Ribble Valley Borough Council                                                                  

DELEGATED ITEM FILE REPORT – SPLIT DECISION 

	Ref: CB

	Application No: 
	3/2012/0288/P

	Development Proposed:
	Advertisement Consent for installation of replacement and new signage – 5 no. fascia signs at McDonalds Restaurants Ltd, Ribble Valley Enterprise Park, Barrow, Clitheroe.

	CONSULTATIONS: Parish/Town Council

	Wiswell Parish Council have no objections.

	CONSULTATIONS: Highway/Water Authority/Other Bodies

	Highways – No objections to the proposal.

	CONSULTATIONS: Additional Representations.

	No letters of representation have been received in respect of this application.

	RELEVANT POLICIES:

	Policy G1 – Development Control

Policy ENV3 – Open Countryside

National Planning Policy Framework

	COMMENTS/ENVIRONMENTAL/AONB/HUMAN RIGHTS ISSUES/RECOMMENDATION:

	Advertisement consent is sought for replacement signage as part of a rebranding strategy and the erection of a new customer order display with canopy at the McDonalds Restaurant building located at Ribble Valley Enterprise Park, Barrow.  

The adverts comprise of the following:

1no. customer order sign with canopy which will not be illuminated which surrounds the order and collection hatched.  These would be dark grey in colour and have numbers written on them indicating which of the two hatches to use first, 

2 no. white acrylic internally illuminated ‘McDonalds’ text roof mounted signs that would be 3.8m – 3.9m from ground level to the base of the advert and have approximate dimensions of 0.6m (h), 5.4m (w), 0.1m (d), 

1 no. yellow acrylic ‘Golden Arch’ roof mounted sign positioned on the front elevation (Elevation A) also internally illuminated measuring 3.76m from ground level to the base of the sign and would have dimensions of 0.9m(h) x 1.0m (w) x 0.1m(d), and

2 no. yellow acrylic internally illuminated Golden Arches which would be located above each of the drive thru serving/ collection hatches.  These adverts would have approximate dimensions of 2.4m(h) x 2.4m(w) x 0.1m(d).  The ‘Golden Arches’ would be set against this background board and the arches would have the same dimensions as the other ‘M’ sign.

A totem sign is shown at the north-east corner of the site is annotated on the proposed site plan, however, this sign is the subject of a separate application (3/2012/0287P).

Fundamental to the determination of applications for advertisement consent is that they may only be controlled with regard to two material considerations namely amenity and public safety.  The Highway Engineer at LCC has not raised any issues in connection with this application and thus the outstanding matter is amenity. 

In assessing amenity it is important to have regard to the adverts effect on the appearance of the building or on visual amenity in the immediate locality.  In respect of this I do not consider that the fascia or roof mounted signs to the side elevation, Elevation C, of the restaurant building adjacent to the A59 would prove detrimental to amenity as a large proportion of the roof would remain unadorned, and therefore the advertisement would not appear overly prominent on the building or within the locality specifically when viewing the building from the A59 carriageway.  

At the time of the original permission, a condition was imposed restricting the times which the internally illuminated signs could be illuminated to between 0700 to 2300 hours, I consider this condition to still be applicable, given the rural nature of this part of the A59 and the presence of a residential property to the north east of the site.

The remaining considerations therefore are the canopy fascia signs on the front elevation of the building (Elevation A).

Although I recognise that the McDonalds roof mounted lettering and the Golden Arch have been submitted as two separate entities on the form, they have been designed to compliment each other and as such will be seen together on the front elevation.  I have thus assessed them on this basis.  The proposed McDonalds lettering and the golden ‘M’ would dominate the roof of the front elevation thereby detracting from the front facade of the building and the locality given the buildings location at a junction of three roads, A59 and the two access roads to Ribble Valley Enterprise Park and McDonalds and the petrol filling station itself.

Assessing the golden M in isolation, I consider that due to its off centre position it would appear as a discordant feature which would detract from the front elevation of the building.  It would thus be detrimental to the visual amenity of the building itself and the area and should be resisted. 

I thus recommend the application accordingly.

	RECOMMENDATION: That the roof mounted McDonalds lettering, the golden arch symbols on a white aluminium boarding, and customer order display around the serving hatches on the south-east elevation/ roof (Elevation C) be approved but the roof mounted McDonalds lettering and the golden arch sign on the front, south-west facing elevation (Elevation A) be refused.


DATE INSPECTED: 04 April, 15 May, and 17 May 2012














